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F ebruary is Black His-
tory Month, and we 
think there is no better 

time to celebrate the achieve-
ments of Black Americans and 
honor the African American 
culture than by celebrating 
Black-Owned Businesses at 
the New Hanover County 
Arboretum during this month 
and all year long.  Businesses 
ranging from home health, 
health and beauty, restau-
rants, businesses services and 
more are only a small por-
tion of the fabric that make 
up Black-owned businesses 
in New Hanover County.  

Cooperative Extension at 
the New Hanover County 
Arboretum provides a great 

platform to help serve the 
needs of local entrepreneurs.  
Initially, Cooperative Exten-
sion was created by the need 
to bring research-based 
knowledge to assist the lives 
and livelihoods of farmers, 
families and other supply 
chain businesses associated 
with the agricultural com-
munity over 100 years ago.  
The Smith- Lever Act was 
put into law by  Congress in 
1914  to inform people about 
current developments in 
agriculture, home economics, 
public policy/government, 
leadership, 4-H, economic 
development, and many other 
related subjects.  In 2021 New 
Hanover County, our setting 
may not have many farm-
ing related businesses, but 
entrepreneurs have many of 
the same needs as in the early 
1900’s. Extension can help 
Black-Owned Businesses by 
keeping them informed and 
current about research-based 
solutions and provide support 

to help their companies grow.
It has been an honor to get 

to know some of these amaz-
ing entrepreneurs.  Folks 
who own their business and 
work long hours to succeed, 
folks who work second jobs 
to support their dream of one 
day becoming self-sufficient. 
By supporting local Black-
Owned Businesses, we help 
fight for economic equal-
ity; we show support for our 
communities’ hard-working 
business owners; and we get 
to partake of products and 
services unique to our locale. 

Local businesses are essen-
tial to our economy.  Have you 
ever considered that unique 
makeup of local businesses 
is what gives Wilmington its 
vibe?  That vibe is partially 
woven with local Black Owned 
Businesses. Businesses such 
as candles, soaps, lotions, soul 
food and contemporary cui-
sine, copy services, marketing 
services, clothing and more 
help make up the fabric of our 

business community.  Not 
only do these business owners 
provide products or services, 
but they also care about and 
are passionate about the 
wellbeing of our community 
to help invest in and create a 
better future for all. 

As we become more urban 
and technologically advanced, 
Cooperative Extension is con-
tinuing its mission of helping 
North Carolinians (and all of 
us in New Hanover County) 
use research-based knowl-
edge to improve the quality 
of our lives and businesses. 
Cooperative Extension serves 
area residents and busi-
nesses by providing access to 
the resources and expertise 
of NC State University and 
NC A&T State University. 
Programs here locally include: 
Family & Consumer Sciences, 
Consumer and Commercial 
Horticulture, 4-H Youth 
Development, Therapeu-
tic Horticulture, Natural 
Resources and more. 

We are so thankful for 
all the decisions that were 
made over 100 years ago to 
allow us to celebrate diver-
sity and inclusion along with 
the ability to disseminate 
research-based education 
today.   Please enjoy dis-
covering more about local 
Black-Owned Businesses in 
the Gathering Garden at the 
Arboretum and support them 
as you are able, today and 
every day or visit our web-
site at https://thefriends.
wildapricot.org/ to see a busi-
ness listing.

The Arboretum is free and 
open every day from 8 a.m. 
to 5 p.m. Carolyn Thomas is 
President of the Friends of the 
New Hanover County Arbore-
tum located at 6206 Oleander 
Drive, Wilmington. If you 
know of other Black-owned 
businesses that would like to 
be celebrated on the website, 
reach her at friendsofthen-
hcarboretum@gmail.com.        
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Friends of the New Hanover County Arboretum celebrates Black-owned businesses. [CONTRIBUTED PHOTO]
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The housing market was among
the very few bright spots for the
U.S. economy in the year of the
lockdown and Home Depot
became its supplier, rack-
ing up an unprecedented $132
billion in sales for 2020.

Sales grew even stronger in the
final quarter of the year, surging
25% to $32.26 billion. That is up
from $25.78 billion in the
same period last year and exceeded
even the lofty projections for
$30.66 billion on Wall Street,
according to a survey of analysts
by Zacks Investment Research.

Home improvement stores
became a beehive during the
pandemic with millions working
from home and attending school
remotely. Many families concluded
that bigger homes, or at least dif-
ferent homes, were the answer in
2020, driving prices sky high.

On Feb. 23, the S&P CoreLogic
Case-Shiller 20-city home price
index recorded a 10.1% spike
in December, compared with
the same month last year. That
topped the 9.2% jump the previ-
ous month, and all other months
going back almost seven years.

While Home Depot was not
alone in meeting the demand
for hammers, paint or appli-
ances that go along with a housing
boom, the sheer volume of goods
it sold this year was staggering.

Attempting to put that volume
into context, Neil Saunders, the
managing director of GlobalData,
calculated that in 2020 the equiva-
lent of every person in the United
States spent $402 at Home Depot.

“It is easy to look at Home
Depot’s numbers and chalk up its
success to the pandemic,” Saunders
said Tuesday. “However, sustaining
three quarters of growth above 20%
is extremely difficult in terms of the
pressure it puts on the whole opera-
tion from supply chains to stores.”

Global sales at stores open at least
a year, a key indicator of a retailer’s
health, climbed 24.5%, and by 25%
if only U.S. stores are counted.

Home Depot Inc. earned $2.86
billion, or $2.65 per diluted
share, for the three months
ended Jan. 31 compared with
$2.48 billion, or $2.28 per
diluted share, a year earlier.

Earnings, adjusted for costs
related to mergers and acquisi-
tions, were $2.74 per share. That
handily beat the $2.63 per share
Wall Street was calling for.

The Atlanta company on Feb.

23 said that it was not providing
annual guidance for the year, cit-
ing the uncertainty of the pan-
demic. Given the huge numbers
Home Depot put up in 2020, that
dispirited investors, and shares fell
more than 3% at the opening bell.

However, in a show of con-
fidence, the nation’s big-
gest home improvement chain
boosted its quarterly dividend
10%, to $1.65 per share.

HomeDepot became supplier tomillions

Passers-by walk near an entrance to a Home Depot home improvement store Feb. 21, in Boston. The Home Depot’s fiscal fourth-
quarter sales surged 25% as the home improvement chain continues to meet the demands of consumers stuck at home and a
resilient housing market. [STEVEN SENNE/THE ASSOCIATED PRESS]


